
SELL AN EXPERIENCE 
WITH COMPLETE THE 
LOOK

Always on the forefront of fashion, 
BCBGMAXAZRIA is the premier lifestyle 
brand for the dynamic woman. Fusing 
creativity, accessibility, desirability and 
wearability, BCBGMAXAZRIA occupies 
a unique position in the American 
fashion marketplace, offering 
sophisticated, confident designs that 
take customers from work to the 
weekend in style.

THE CHALLENGE

BCBG has known that showing 
customers how their products can 
be worn empowers shoppers to 
spend more, all while continuing to 
uphold their brand image. Their team 
set out to outfit their online catalog.
 
Outfits were all created manually by 
the merchants. This was a time 
consuming process that didn’t allow 
for multiple outfits to be shown nor 
all PDPs to be covered, and made 
keeping up with items that went OOS 
difficult and costly.
 
Showing only one outfit that broke 
when products went out of stock 
limited the brand’s potential revenue 
lift from converting customers.



THE SOLUTION

BCBG now uses FINDMINE’s engine 
to automate their Complete the 
Look. In a 6 week A/B test, half their 
traffic saw a manually-programmed 
outfit, while the other half saw three 
outfits powered by FINDMINE. 
Outfits were of similar quality in both 
groups, but the group seeing 
FINDMINE powered outfits saw three 
versus one, and outfits were always 
complete and full of in-stock 
products.

THE RESULTS

BCBG saw significant improvements 
in conversion and efficiency, while 
maintaining quality and 
strengthening the brand’s POV from 
providing a variety of ways to wear 
each item. 
 
FINDMINE served over 10 million 
outfits to BCBG customers during 
the 6 week pilot, and BCBG has 
continued to be a customer.

2.5% increase in 
units sold sitewide

3.3% increase in 
average order value sitewide

FINDMINE has helped to make 

activating products a breeze! It 

has reduced the amount of manual 

work a merchandiser has to do and 

has helped to ensure that cross-

selling happens the minute a 

product is live on the site.

”

“

Joanna Lazaro

Site Merchandising Manager, BCBG

54X 
return on investment


